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» Ad-supported Internet search (Google, Baidu)
» Social media (e.g., Facebook, WeChat, Twitter, Microsoft LinkedIn) Ad-supported general
social media: Facebook, WeChat Ad-supported microblogging: Twitter Ad-supported
photo/video sharing: Instagram, Flickr, TikTok, YouTube
» App stores (Apple App Store, Google Play, Amazon Appstore for Android)
» Third-party business-to-businesses (B2Bs) (Alibaba)
» Third-party business-to-consumer (B2Cs) (Amazon Marketplace, MercadoLibre
Classifieds, Rakuten, Tmall)
» Ad-supported music streaming (Deezer, Spotify)
» Ad-supported print media (National Geographic, ParisMatch)
» C2Cs (Consumer-to-consumer platforms) (MercadoLibre, Taobao)
» Maps (Baidu Maps, Bing Maps, Google Maps)
Repositories for scholarly research (SSRN)> Labour freelancing/crowdsourcing

(Freelancer, Amazon Mechanical Turk, lkea/TaskRabbit, Upwork)




» Crowdsourcing Competitive (TopCoder) Non-competitive (Google Waze)
» Food delivery (Deliveroo, UberEats)
» Language education (Duolingo)
» Gaming (Amazon Twitch, Huya)
» Fintech, including Currency exchange platforms (CurrencyFair), crowdfunding (Indiegogo,
Kickstarter) Mobile payments (AliPay, PayPal, WeChat Pay) Online brokers (Fidelity,
RobinHood, SaxoBank)
» Transportation On-demand ride services (Uber, Lyft, Kapten) Long-distance car-pooling
(BlablaCar)
» Travel booking Rental cars, air flights and hotels (Booking.com, Expedia, Opodo) Cruises
(Vacationstogo.com) Short-term rentals (Airbnb, Atraveo, Homeaway)

Mobile payments (WeChat Pay, AliPay)
» Dating (Meetic, Tinder, Grindr)




Transactions Innovations

The platformservesasa
technological foundation upon

. which other firms develo
Hybrid ¥

Companies

The platform serves as an
intermediary for direct
exchange or transactions,

subject to network effects complementary innovations
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Tools for developers

Remole storage and Nlie ranster

Big Tech M&As

Adveilising looks and platforms
Artificial inteligence, data science and anahtics

Communication apps and 100ls
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Compatibility /
substitutability / data
portability increases
competition

Competition enhances
consumer welfare by
lowering prices and

increasing choice

. Competitive data-driven
markets competing for
well-informed
consumers on all
. dimensions of priceand
. quality, including level of -
privacy protections :

Transparency and accurate,
intelligible information
regarding data practices
protects consumers
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Australian Competition & Consumer Commission (ACCC), 'Digital Platform Inquiry: Final report’, 5.
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